
SRP Federal Credit Union 
Director of Marketing  
North Augusta, SC, 29860 
Apply by clicking the link below: 

Employment Opportunities | SRP Federal Credit Union 

Description 

Pre-employment background checks, such as criminal reports, credit reports, and 
drug tests, will be required. Job offers are contingent on successfully completing all 
pre-employment background screenings. 

Summary: 

The Director of Marketing is responsible for leading the credit union’s marketing 
strategy to drive member growth, product adoption, and overall brand visibility. 
Working in close partnership with the Director of Communications, this role ensures 
that all marketing initiatives, campaigns, and promotional efforts are aligned with 
organizational messaging and brand communications to deliver a cohesive, member-
focused experience. The Director oversees marketing campaigns, product positioning, 
digital marketing, analytics, and promotional initiatives, using data-driven strategies 
to support both short- and long-term organizational goals. Success in this role 
requires strong analytical skills, marketing expertise, and the ability to collaborate 
across teams to advance the credit union’s mission and strategic priorities. 

Standard Work Schedule: 

Monday through Friday, schedule varies based on departmental and community event 
planning needs. Occasionally early mornings, late evenings, and Saturdays required. 

Essential Duties and Responsibilities:  

Strategic Marketing Leadership 

 
• Develop and implement the credit union’s comprehensive marketing strategy to 
support membership growth, lending goals, and product penetration. 
• Align marketing initiatives with the organization’s business objectives and member 
engagement priorities. 
• Partner with the Director of Communications to ensure cohesive brand storytelling 
and consistent messaging across all channels. 

https://srpfcu.org/about/employment-opportunities/


• Advise executive leadership on marketing performance, market positioning, and 
emerging trends in member behavior and financial services. 

Campaign Development & Execution 

 
• Plan and execute integrated marketing campaigns across digital, traditional, and in-
branch channels. 
• Oversee creative development, messaging, and design alignment for marketing 
materials. 
• Lead go-to-market strategies for new products, services, and member programs, 
ensuring proper targeting, promotion, and measurement. 
• Collaborate with internal teams to deliver coordinated campaigns that drive 
measurable member action and satisfaction. 

Digital Marketing & Analytics 

 
• Lead the credit union’s digital marketing strategy, including paid media, SEO/SEM, 
social media, and email marketing. 
• Manage analytics and performance dashboards to evaluate campaign ROI, member 
acquisition costs, and conversion metrics. 
• Leverage data insights to refine segmentation, targeting, and personalized marketing 
efforts. 
• Ensure digital content aligns with brand standards and regulatory requirements. 

Brand, Product, & Member Growth 

 
• Oversee product marketing, including development of promotional materials, 
positioning statements, and lifecycle marketing strategies. 
• Ensure a unified member experience across all marketing touchpoints. 
• Conduct competitive analysis and market research to identify growth opportunities 
and member needs. 
• Partner with Retail, Lending, and Digital Experience teams to drive cross-sell 
initiatives and deepen member engagement. 

Budget Management & Vendor Oversight 

 
• Develop and manage the annual marketing budget, ensuring efficient allocation of 



resources for maximum impact. 
• Oversee vendor and agency relationships, including creative, media buying, and 
digital partners. 
• Evaluate proposals, monitor performance, and ensure contractual compliance and 
brand consistency. 

Compliance & Risk Management 

 
• Ensure all marketing campaigns and materials comply with regulatory guidelines 
including UDAAP, Fair Lending, and Truth in Savings. 
• Collaborate with Compliance and Risk teams to review content, disclosures, and 
campaign materials. 
• Implement internal controls to ensure audit readiness and minimize reputational 
risk. 

Supervisory Responsibilities    

This role may oversee marketing specialists, digital marketing staff, or creative 
partners, and will collaborate closely with the Director of Communications. 

Qualifications 

Education/Experience 
• Bachelor’s degree in Marketing, Business, Communications, or a related field 
required. 
• MBA or relevant master’s degree preferred. 
• 8+ years of progressive marketing experience, including leadership of integrated 
campaigns and product marketing in financial services or member-based 
organizations. 
• Proven track record of driving measurable growth through marketing and digital 
strategies. 

Technical Skills 

 
• Proficient with marketing automation platforms, CRMs, and data visualization tools. 
• Strong understanding of digital advertising, SEO/SEM, and social media marketing. 
• Experience with campaign measurement, ROI tracking, and data-driven decision-
making. 
• Knowledge of financial products and consumer marketing best practices. 



Leadership Skills 

 
• Strategic, results-oriented thinker with a collaborative leadership style. 
• Strong project management skills with the ability to manage multiple priorities and 
cross-functional teams. 
• Excellent analytical, creative, and problem-solving abilities. 
• Clear communicator able to present data and insights effectively to senior 
leadership. 

Other Skills: 

• Excellent written, verbal, and presentation communication skills. 
• Strong initiative, creativity, and follow-through in executing marketing campaigns. 
• Member- and mission-focused, with an understanding of the credit union philosophy 
of “People Helping People.” 
• Ability to balance strategic planning with hands-on execution. 
• High degree of professionalism, adaptability, and attention to detail. 

Responsible for driving company vehicle to designated community functions, 
maintaining compliance with traffic laws and organizational safety standards. 

Physical Demands: 

• May be required to stand, use hands, and reach with arms. 
• May be required to walk, stoop, kneel, or crouch; occasionally required to sit, climb, 
or balance. 
• Must be able to lift up to 25 lbs. 
• Requires ability to communicate effectively in person, on the phone, and via digital 
channels. 
• Vision requirements include close, distance, and peripheral vision, as well as depth 
perception and focus adjustment. 

 Join Our Team at SRP! We’re thrilled that you’re considering a career with SRP. Explore 
our current job openings and discover how your talents can make a meaningful 
impact.  

 

 


